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WHETHER CIGARETTES CHEAPER HAS ARRANGEMENT 

WITH ANY BRAND OF CIGARETTES 
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MARLBORO IMAGE AS DISPLAYED IN STORE 

- Marlboro Smokers - 
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PARTICIPATION IN CONTINUITY PROGRAMS 
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AWARENESS OF MARLBORO COUNTRY STORE 
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INFLUENCE OF MARLBORO COUNTRY STORE 
MERCHANDISE ON PURCHASE OF MARLBORO 

(Among Those Who Noticed Merchandise) 
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HOW PRICES AT CIGARETTES CHEAPER COMPARE WITH 
PRICES AT OTHER STORES THAT SELL CIGARETTES 
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BRAND LOYALTY 

(Based On Past 14 Days) 
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BRAND LOYALTY - VOLUME 

(Based On Past 14 Days) 
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REASON BRAND PURCHASED TODAY WAS SELECTED 


(% Ranked Reasons #1) 
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WHETHER PURCHASED TODAY BY CARTON OR PACK 
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REASONS FOR PURCHASING BY THE PACK TODAY 
(Among Pack Purchasers) 
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16 

11 

Change in smoking behavior 

19 

46 

7 

32 

32 

61 

It's how I'm used to buying cigarettes 

9 

10 

11 

13 

8 

7 

Convenience 

8 

8 

7 

16 

8 
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Source: https://www.industrydocuments.ucsf.edu/docs/fjmn0004 



AMOUNT SMOKE 

- Other Smokers - 




ssfcoz; vzeszsuoz 


WAVE I 

More Than A Pack A Day 


One Pack A Day Or Less 


Pack A Day Or Less 


WAVE II 

More Than A Pack A Day 


Source: https://www.industrydocuments.ucsf.edu/docs/fjmn0004 






















AMOUNT PURCHASE WHEN SHOPPING AT 

CIGARETTES CHEAPER 


More Than Would 
Purchase Elsewhere 


45% 



35% 


Same As Would 
Purchase Elsewhere 


55% 



65% 
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| Wave 1 
I Wave II 


Source: https://www.industrydocuments.ucsf.edu/docs/fjmn0004 
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Source: https://www.industrydocuments.ucsf.edu/docs/fjmn0004 




TYPE OF STORE IN WHICH PREVIOUSLY PURCHASED 

CIGARETTES MOST OFTEN 


Supermarket/Grocery Store 

Convenience Store 


Liquor Store 

Gas Station 


Warehouse Club 


Another Cigarette Store 

Drug Store 



6326^88^02 ««988W0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/fjmn0004 





